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Effective advertizing

It is our objective aflyllandsPostento provide our

We createwalue do yyour advertisers with the best product on the market.
adverti Semmﬁgtmwmwmam The objective of this media presentation is to inform you

v A v about the advantages of advertising JyllandsPostens
PoZt@nd S y Qa online/print media.

A Editorial content
A Attractive readers and users E

A Service/Advice
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Editorial contentl || I

Is quality and credibility a characteristic of your company?

A We provide our devoted readers with editorial content of high
journalistic standard on a local, as well as on a global scale. Jyllands
Posten is read by 362,000 people on weekdays and 482,000 people on
Sundays. However, JyllanBssten not only offers a printed newspaper
with a circulation of currently 103,842 on weekdays and 128,627 on

Sundays. Onlindyllandst 2 & (iseg &aount for more than 850,000
monthly users.

A JyllandsPostenonline and print media provide readers with news 24
hours a day. We provide our readers with both news from home and

abroad, business news, sports, culture, fashion/lifestyle, travel and so
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Source: Indeanmark/ Gallup, 2. half 2011 Base: 4,772,000 people/ 12,246 interviews and GengueBhusAudiencdanuary 2012,
Note: JP Medier ip.dk+epn.dk*Note: international onlineusersare not included
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Attractive readers and user! |ES|

The readers,ofyllandsPosten

The readers are characterized by being in the age
group 30¢ 65 years. They are well educated and
possess high incomes. Our readers are typically
employed in private companies where they hold
decision making job positions.

The wsers of IRledier*

The users of JMedierare engaged in active employment and are a bit
younger than the readers difyllandsPosten. In comparison to the
readers oflyllandsPosten a larger percent of the users of Nredier*

are higher educated and possess a higher level of income. In addition
more than 40% of our users are from East of the Great Belt

JyllandsPostenand JRMedier complement each-othernwell

ACombining online and print advertising provides access to greater
target audiences.

APrint media provides an opportunity for the reader to absorb the
advertisement whereas online media provides an opportunity for
immediate response.

A35% of the daily readers of Jyllar@lesten is also visiting Mredier

Source: Indeanmark/ Gallup, 2. half 2011 Base: 4,772,000 people/ 12,246 interviews and GengueBiusAudiencdanuary2012,

,Note: JP Medier ip.dk+epn.dkNote: international onlineusersare not included
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Jyllands-Posten (Sunda_ 482,000 Politiken*

Politiken (Sunday)_ 468.000

Berlingske Tidende (Sunda_ 318,000

JP Medier*

Politiken (weekday) _ 374.000

Jyllands-Posten (weekday_ 362,000

Berlingske Tidende (weekda Borsen.dk
: ek 262,000

BﬂrsenF 189,000

Berlingske*

"

290,791

/

Source: Indepanmark/ GaIIp, 2. half 2011 Base: 4,72,00 eopl/l,26 interviews and GenggeB8WusAudiencdanuary 2012,
Note: Berlingskas berlingske.dk+business.dRolitikenis politiken.dk+ibyen.dkjJPMedier is jp.dk+epn.dk
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Geographic coverage ||

\]yl I andSPOSte n(weekdays)

362000 readeron a weekday
Circulation 103,842copies

482000readers on a Sunday

JyllandsP ostensundays) i l

Circulation 128,627copies Mid Jutlan

JPMedier*

855,49%users in January 2012

Source: Indeanmark/ Gallup, 2. half 2011 Base: 4,772,000 people/ 12,246 interviews and GengueBiusAudiencdanuary 2012,
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Print/Online combinationi ]El I

/

Source: IndePanmark/ Gallup, 2.half 2011 Bas: 4,772,000 pople/ 12,24 interviews and Gemjuge8husAudiencdanuary 2012,
*Note: JP Medier is jp.dk+epn.dk
















